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Market Research Made Simple
Lesson 8 Worksheet - Visit the Market
Lesson Objective
Observe customers and businesses in real-world settings to identify behaviours, frustrations, opportunities, and ideas you can apply to your own business.
Complete Your Challenge Activity
Visit a local business, shopping district, market, or community event. Spend at least 30 minutes observing. Record your observations below.
Where Did You Visit?
______________________________________________________________
______________________________________________________________
Three Things Customers Seem to Enjoy
______________________________________________________________
______________________________________________________________
______________________________________________________________
Three Frustrations You Noticed
______________________________________________________________
______________________________________________________________
______________________________________________________________
Three Questions Customers Asked
______________________________________________________________
______________________________________________________________
______________________________________________________________
One Thing That Impressed You
______________________________________________________________
______________________________________________________________
______________________________________________________________
One Opportunity You Believe Another Business Could Improve
______________________________________________________________
______________________________________________________________
______________________________________________________________
Additional Observations
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
Business Coach Tip
Carry a notebook, or use the notes app on your phone.

The best business ideas often appear when you're not looking for them.

Write down anything that surprises you, impresses you, or makes you think:

"I wish more businesses did that."

Those small observations can become some of your biggest competitive advantages.
Key Insight
What was the most valuable thing you learned by observing customers in the real world?

______________________________________________________________
______________________________________________________________
Reflection
How can you use today's observations to improve your own customer experience?

______________________________________________________________
______________________________________________________________
______________________________________________________________
Today's Checklist
☐ I spent at least 30 minutes observing.
☐ I identified what customers enjoy.
☐ I identified customer frustrations.
☐ I recorded questions customers asked.
☐ I identified at least one opportunity for improvement.
Need Help?
If today's observations sparked new ideas or raised new questions, the Hamilton Business Centre is here to help. Our Business Advisors offer free one-on-one consultations to help you interpret your findings, identify opportunities, and continue building your business with confidence.
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