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Market Research Made Simple
Lesson 10 Worksheet - Listen to the Conversation
Lesson Objective
Use social media and online communities as market research tools to identify customer questions, frustrations, trends, and opportunities.
Complete Your Challenge Activity
Spend 20–30 minutes exploring the social platforms your customers are most likely to use. Listen to the conversations and record your observations below.
Five Questions People Ask Repeatedly
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
Five Frustrations People Mention
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
Three Businesses That Receive Positive Recommendations
______________________________________________________________
______________________________________________________________
______________________________________________________________
Three Common Themes You Notice
______________________________________________________________
______________________________________________________________
______________________________________________________________
One Opportunity My Business Could Address
______________________________________________________________
______________________________________________________________
______________________________________________________________
Additional Notes or Observations
______________________________________________________________
______________________________________________________________
______________________________________________________________
Business Coach Tip
Resist the urge to jump into every conversation.

Today's goal is to observe, not promote.

The more time you spend listening, the better you'll understand your customers.

Remember:

Great marketing starts with great listening.
Key Insight
What was the most valuable thing you learned from listening to online conversations?

____________________________________________________________
____________________________________________________________
Reflection
How can you use what you learned from social media conversations to improve your products, services, or marketing?

____________________________________________________________
____________________________________________________________
____________________________________________________________
Today's Checklist
☐ I explored the social platforms my customers use.
☐ I identified recurring customer questions.
☐ I recorded common frustrations.
☐ I identified businesses that customers recommend.
☐ I discovered at least one opportunity for my business.
Need Help?
Not sure where to look or how to interpret what you're seeing online?

The Hamilton Business Centre is here to help. Our Business Advisors can help you identify meaningful insights, validate what you're discovering, and turn those observations into practical next steps for your business.
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